
Science of Out of Home
Effective Use of Data
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Making Public Spaces Better 

& Brands Unmissable



‘A systematic enterprise that builds 
and organises knowledge in the form 

of testable explanations and 
predictions about the universe’

Science



Why Out of Home?



$17M Investment





0%

10%

20%

30%

40%

50%

60%

2% 4% 6% 8% 10% 12% 14% 16% 18% 20% 22% 24% 26% 28% 30% 32% 34% 36% 38% 40% 42% 44% 46% 48% 50%

C
o

m
p

a
n

y
 s

h
a

re
 o

f 
m

e
d

ia
 s

e
c

to
r 

(e
.g

. 
o

O
h

! 
4

0
%

 o
f 

O
O

H
)

Sector share of total Media e.g. OOH 6.5% of Media

Incentive to take sector vs grow sector share

oOh!

QMS

Shopper

SBS

Growing sector share of 

total media delivers better 

revenue gains

Taking share from within 

sector delivers better 

revenue gains



1+ Reach

Blend of Formats

Classic and Digital



80% of 

Australians
2.5B 

transactions

18M consumer 

journeys



12.



Uplift in buyers

New buyers

Market share shift

Brand Penetration

Age

Affluence

State split 

Price Promotion Dynamics

Online/Offline Purchase

Number of brands active during promotion



40 campaigns 

21 FMCG

19 Retail

+57% increase 

in number 

of buyers 
3.5x greater 

than broader 

category

+82% increase 

in number of 

buyers in post 
period, 5.4x 
greater than 

broader 

category

8% increase in 

proportion of 

new customers, 
64% greater than 

the broader 

category



41% ROI

in OOH
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Retail
Brands that used full motion 

capability

187% increase of buyers

5X the number of new 

customers

Street
Brands that had a larger logo and

less than 6 words

206% increase in number of 

buyers

164% increase in the number of 

new customers





AFL examples imagery
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The future of Out of Home is bright


