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Valve 01

Grow
ustainab

We get better - personally,

professionally and as a b -
every single day.

STrdnger
together

We're best as a team when
we're united by what makes
us different.

with heart

We infuse passion, pride
and, above all, fun into our
interactions and work.



‘A systematic enterprise that builds
and organiseg(nowledge in the form

of testable&§Infations and
predictions about the universe’
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Don’t wait 'til pigs fly.

Start breaking new records
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Incentive to take sector vs grow sector share

60%

50%

Growing sector share of
fotal media delivers better
revenue gains

40%

Taking share from within
sector delivers better
revenue gains

30%

20%

10%

Company share of media sector (e.g. oOh! 40% of OOH)

=

2% 4% 6% 8% 10% 12% 14% 16% 18% 20% 22% 24% 26% 28% 30% 32% 34% 36% 38% 40% 42% 44% 46% 48% 50%

0%

Sector share of total Media e.g. OOH 6.5% of Media
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hidden f g

Optimising to category buyers simply works

160%

120%

\VQI(startswith ' 1 - 80%

E idisconnecting to
reconnect with

P Optus Pause i T -k ; 40%

0

Demographic Claimed behaviour  Category buyer

Source: Analytic Partners, oOh! 4.0 Study 2021, ROl benchmarked to TV (TV =

100%)
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HER MAJESTY: THE QUEE

ESTABLISHED 1904



g Dewtmarvn
QF2174 Port Macquarie
OF447  Melboume
0F536  Brisbane
0F469  Melboume
0F449  Melboume
QF1578 Sunshine Coast (Maroochy..
EX5569 Perth

EXS765 Adelaide
0F1483 Canberra
QF1517 Canberra
MUM263 Brisbane
EX5453  Melbourne
QF451  Melboume
0F2192 Moree

THE EDGES THAT SHAPE YOU . '

THE FUSION COLLECTION t : ' GEORG ]ENSEN

EXS028 Toowoomba SYDNEY MELBOURNE BRISBANE ADELAIDE PERTH CANBERRA

(F542  Brisbane
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Market share shift
Brand Penetration Online/Offline Purchase

Age Number of brands active during promotion
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POLYGRAP

Retail

Brands that used full motion
capability

187% increase of buyers

5X the number of new
customers

Street

Brands that had a larger logo and
less than 6 words

206% increase in number of
buyers

164% increase in the number of
new customers
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(AFL) @ TOYOTA
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AUSTRALIA'S FLAVOURFUL
SECRET!
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