Rebuilding Momentum

Tom Goddard

President of the World Out of Home Organization
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» WELCOME TO PORTUGAL
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» 3rd Place . THE WEATHER
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2nd Place THE FOOD
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» WOO CONGRESS - EVENTS & GLOBAL SPONSORS
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GLOBAL OOH SPEND AND % OF TOTAL ADEX FOR 2022

GLOBAL SPEND $36.2Bn

4.7% OF TOTAL MEDIA SPEND

Source: WOO INDEX.



GLOBAL OOH SPEND AND % OF TOTAL ADEX FOR 2023

GLOBAL SPEND $40.5Bn

5.1% OF TOTAL MEDIA SPEND



OOH SPEND BY REGION FOR 2022

Europe: $8.9Bn

North America
$9.1Bn

APAC: $16.2Bn

LATAM: $1.2B :
$ \ Africa: $0.7Bn
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DOOH as % of Total OOH -2022

Europe: 37.8%

North America
29.7%

APAC: 39.3%

. 0
LATAM: 20.1% Africa: 11.7%
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> GLOBAL
OOH VOLUME AND % SHARE OF TOTAL MEDIA

OOH VOLUME AND % SHARE OF TOTAL MEDIA
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195 members in over 100 Countries
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KEY AREAS OF FOCUS & 2023

MEASUREMENT ASSOCIATIONS

SUSTAINABILITY BEST PRACTICE

ADTECH
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SUSTAINABILITY
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for more action and less talk as we . Nage _

surge toward a greener tomorrow. "Sustainablility is a necessity for

With more eyes on advertisers than consumers, brands, and agencies
ever, It Is evident that the corporate £ A] S PE

responsibility of sustainability can no
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SUSTAINABILITY

Adam Green
Broadsign Reach
Canada
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~ Lenaic Pineau
JCDecaux
France

SUSTAINABILITY

WOO TASK'FORCE 2023
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SUSTAINABILITY = QUICK WINS

A Taskforce has now met twice  will meet quarterly
A Sustainability panel - Ben Milne moderating - a Congress highlight
A Sustainability section of the WOO database to launch this summer
A This will
A Share best practice,
A Exchange and collect real Net Zero Initiatives

A Highlight latest Innovation
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Board Governance

Tom Goddard Anna Bager Gabriel Cedrone Martin Corke Daniel Hofer Christian Schmalzl
President WOO OAAA ALOOH Clear Channel JCDecaux Stréer
UK UNITED STATES LATAM UK FRANCE GERMANY

Vincent Lam Katrin Robertson Guillermo de Lella Jeremy Male Noomi Mehta
Asiaray Media Group blowUP media ALOOH Outfront Media Selvel One Group
CHINA UK LATAM US / CANADA INDIA
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> GLOBAL
OOH VOLUME AND % SHARE OF TOTAL MEDIA

OOH VOLUME AND % SHARE OF TOTAL MEDIA
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» THE 5% SYNDROME

0.5%

m On Line

m Television
» Print

= OOH

m Radio

m Cinema

Dentsu: Share of global ad spend by channel 2022
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ATo many sales points due to lack of consolidation.
A AdTech proliferation.
A Lack of common standards and language.

A Patchy audience measurement
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REDUCE THE NUMBER OF SALES POINTS

Consolidated

Fragmented



THE 3 EUROPEAN CONSOLIDATED MARKETS
OOH% SHARE OF TOTAL MEDIA
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COMMON STANDARDS

MEASUREMENT NOMENCLATURE

BEST PRACTICE

APPROACH TO
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DISPLAY FORMATS
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